Concepts We ﬁ?m By

Metaphor is for most people a device of the poetic imagina-
tion and the rhetorical flourish—a matter of extraordinary
rather than ordinary language. Moreover, metaphor is typi-
cally viewed as characteristic of language alone, a matter of
words rather than thought or action. For this reason, most
people think they can get along perfectly well without
metaphor. We have found, on the contrary, that metaphor
is pervasive in everyday life, not just in language but in
thought and action. Qur ordinary conceptual system, in
terms of which we both think and act, is fundamentally
metaphorical in nature.

The concepts that govern our thought are not just matters
of the intellect. They also govern our everyday functioning,
down to the most mundane details. Qur concepts structure
what we perceive, how we get around in the world, and how
we relate to other people. Our conceptual system thus plays
a-central role in defining our everyday realities. If we are
right in suggesting that our conceptual system is largely
metaphorical, then the way we think, what we experience,
and what we do every day is very much a matter of
metaphor. :

But our conceptual system is not something we are nor-
mally aware of. In most of the little things we do every day,
we simply think and act more or less automatically along
certain lines. Just what these lines are is by no means obvi-
ous. One way to find out is by leoking at. language. Since
communication is based on the same conceptual system
that we use in thinking and acting, language is an important
- . source of evidence for what that system is like. ‘
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4 CHAPTER ONE

Primarily on the basis of linguistic evidence, we have
found that most of our ordinary conceptual system s
metaphorical in nature. And we have found a way to begin
to identify in detail just what the metaphors are that struc-
ture how we perceive, how we think, and what we do.

To give some idea of what it could mean for a concept to
be metaphorical and for such a concept to structure an
everyday activity, let us start with the concept ARGUMENT
and the conceptual metaphor ARGUMENT 1S WaR. This

metaphor is reflected in our everyday language by a wide
variety of expressions:

ARGUMENT IS WAR

Your claims are indefensible.

He attacked every weak point in my argument.
His criticisms were right on targer.

I demolished his argument,

I've never won an argument with him,

You disagree? Okay, shoo!

If you use that Strategy, he’ll wipe you our.

He shot down all of my arguments.

It is important to see that we don’t just talk about argu-
ments in terms of war. We can actually win or lose argu-
ments. We see the person we are arguing with as an oppo-
nent.-We attack his positions and we defend our own. We
gain and lose ground, We plan and use strategies. If we find
2 position indefensible, we can abandon it and take a new
HEm.om attack. Many of the things we do in arguing are
partially structured by the concept of war. Though there is
no physical battle, there is g verbal battle, and the structure
of an argument—attack, defense, Counterattack, etc.—
reflects this. It is in this sense that the ARGUMENT 1s waR
metaphor is one that we [ive by in this culture; it structures
the actions we perform in arguing.

. Try to imagine a culture where arguments are not viewed
It terms of war, where no one wins or loses, where there is
no sense of attacking or defending, gaining or losing

CONCEPTS WE LIVE BY 5

ground. Imagine a culture where an argument is viewed as a
dance, the participants are seen as performers, and the
goal is to perform in a balanced and aesthetically pleasing
way. In such a culture, people would view arguments dif-
ferently, experience them differently, carry them out differ-
ently, and talk about them differently. But we would prob-
ably not view them as arguing at all; they would simply be
doing something different. It would seem strange even to
call what they were doing ‘“‘arguing.” Perhaps the most
neutral way of describing this difference between their cul-
ture and ours would be to say that we have a discourse form
structured in terms of battle and they have one structured in
terms of dance.

This is an example of what it means for a metaphorical
concept, namely, ARGUMENT IS WAR, to structure (at least
in part) what we do and how we understand what we are
doing when we argue. The essence of metaphor is under-
standing and experiencing one kind of thing in terms of
arnother. It is not that arguments are a subspecies of war.
Arguments and wars are different kinds of things—verbal
discourse and armed conflict—and the actions performed
are different kinds of actions. But ARGUMENT is partially
structured, understood, performed, and talked about in
terms of wAR. The concept is metaphorically structured,
the activity is metaphorically structured, and, con-
sequently, the language is metaphorically structured.

Moreover, this is the ordinary way of having an argument
and talking about one. The normal way for us to talk about
attacking a position is to use the words “‘attack a position.”
Our conventional ways of talking about arguments pre-
suppose a metaphor we are hardly ever conscious of. The
metaphor is not merely in the words we use—it is in our
very concept of an argument. The language of argument is
not poetic, fanciful, or rhetorical; it is literal. We talk about
arguments that way because we conceive of them that
way—and we act according to the way we conceive of
things.
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whenever in this book we speak of metaphors, such as ar-

oczmz,_;m?»?: m:ocavm understood that metaphor
means metaphorical concept, :

DT

e

The Systematicity
of Metaphorical Concepts

Arguments usually follow patterns; that is, there are certain
things we typically do and do not do in arguing, The fact
that we in part conceptualize arguments in terms of battle
systematically influences the shape arguments take and the
way we talk about what we do in arguing. Because the
metaphorical concept is systematic, the language we use to
talk about that aspect of the concept is systematic.

We saw in the ARGUMENT 1S WAR metaphor that expres-
sions from the vocabulary of war, e.g., attack o position,
indefensible, Strategy, new line of attack, Win, gain ground,
etc., form a systematic way of talking about the battling
aspects of arguing. It is no-accident that these expressions
mean what they mean when we use them to talk about
arguments. A portion of the conceptual network of battle
partially characterizes the concept of an argument, and the
language follows suit. Since metaphorical expressions in
our language are tied to metaphorical concepts in a system-
atic way, we can use metaphorical linguistic expressions to
study the nature of metaphorical concepts and to gain an
understanding of the metaphorical nature of our activities,

To get an idea of how metaphorical expressions in every-
day language can give us insight into the metaphorical na-
ture of the concepts that structure our everyday activities,
let us consider the metaphorical concept TIME 1S MONEY as
it is reflected in contemporary English,

TIME IS MONEY

You're wasting my time.
This gadget will sqve you hours.
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I'don’t have the time to give you,

How do you spend your time these days?
That flat tire cost me an hour,

I've invested a lot of time in her.

Ldon’t have enough time to spare for that.
You’re running out of time.

You need to budget your time.

Put aside some time for ping pong.

Is that worth your while?

Do you have much time left?

He’s living on borrowed time.

You don’t use your time profitably.

1lost a lot of time when I got sick.
Thank you for your time.

. Time in our culture is a valuable commodity. It is a lim-
| lted resource that we use to accomplish our goals. Because
of the way that the concept of work has developed in mod-
ern Western culture, where work is typically associated
with the time it takes and time is precisely quantified, it has

phone message units, hourly wages, hotel room rates,
u\mm.aw budgets, interest on loans, and paying your debt to
society by “‘serving time.” These practices are relatively
new in the history of the human race, and by no means do
they exist in all cultures, They have arisen in modern in-

fesource, even money—we conceive of time that way. Thus
we understand and experience time as the kind of thing that
can be spent, wasted, budgeted, invested wisely or poorly,
saved, or squandered.
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commodities to conceptualize time. This isn’t a necessary
way for human beings to conceptualize time; it is tied to our
culture. There are cultures where time is none of these
things.

The metaphorical concepts TIME 1S MONEY, TIME IS A
RESOURCE, and TIME IS A VALUABLE COMMODITY form a
single system based on subcategorization, since in our socj-
ety money is a limited resource and limited resources are
valuable commodities. These subcategorization relation-
ships characterize entailment relationships between the
metaphors. TIME IS MONEY entails that TIME IS A LIMITED
RESOURCE, which entails that TIME IS A VALUABLE COM-
MODITY. _

We are adopting the practice of using the most specific
metaphorical concept, in this case TIME Is MONEY, to
characterize the entire system. Of the expressions listed
under the TIME 1S MONEY metaphor, some refer specifically
to money (spend, invest, budget, profitably, cost), others to
limited resources (use, use up, have enough of, run out of),
and still others to valuable commodities (have, give, lose,
thank you for). This is an example of the way in which
metaphorical entailments can characterize a coherent Sys-
tem of metaphorical concepts and a corresponding coherent
system of metaphorical expressions for those concepts.
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- the expressions we use for talking about language. Here are
some examples:

The conbuIT Métaphor

It’s hard to ges that idea across to him,
I gave you that idea,
" Your reasons came through to us.
It’s difficult to pus my ideas into words.
When you hgve a good idea, try to capture it immediately in
words,
Try to pack more thought inro fewer words.
You can’t simply stuff ideas into a sentence any old way,
The meaning is right there in- the words, . .
Don’t force your meanings into the wrong words.
His words carry little meaning,
The introduction has a great deal of thought conrens.
Your words seem Aollow.
.. The sentence is without meaning.
The idea is buried in terribly dense paragraphs.

The very Systematicity that allows us to comprehend one
aspect of a concept in lerms of another (e.g., comprehend-

In examples like these it is far more difficult to see that
there is anything hidden by the metaphor or even to see that
there is a metaphor here at all. This is so much the con-

look at what the CONDUIT metaphor entails, we can see
some of the ways in which 1t masks aspects of the com-

Michael Reddy has called the “‘conduit metaphor.” Reddy Mmunieative process.

observes that our language aboyt language is structured
roughly by the following complex metaphor: -

IDEAS (or MEANINGS). ARE OBJECTS.
LINGUISTIC EXPRESSIONS ARE CONTAINERS,
. COMMUNICATION 1§ SENDING,

PRESSIONS ARE CONTAINERS FOR MEANING entails that
words (and sentences) have meanings, again independent of
contexts and speakers, These metaphors are appropriate in
many situations—those where context - differences don’t
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matter and where all the participants in the conversation
understand the sentences in the same way. These two en-
tailments are exemplified by sentences like

The meaning is right there in the words,

Please sit in the apple-juice seat.

In isolation this sentence has no meaning at all, since the
expression ‘‘apple-juice seat’’ is not a conventionaj way of
referring to any kind of object. Byt the sentence makes
perfect sense in the context in which it was uttered. An
overnight guest came down to breakfast, There were four
place settings, three with orange juice and one with apple
juice. It was clear what the apple-juice seat was. And even
the next morning, when there was no apple juice, it was still
clear which seat was the apple-juice seat,

In addition to sentences that have no meaning without
context, there are cases where a single sentence will mean
different things to different people. Consider:

We need new alternative sources of energy.

This means something very different to the president of
Mobil Oil from what it means to the president of Friends of
the Earth. The meaning is not right there in the sentence—it

determine whether the sentence has any meaning at all and,
if so, what meaning it has,
These examples show that the metaphorical concepts we

.

have looked at provide us with a partial understanding of
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important to see that the metaphorical structuring involved
here is partial, not total. If it were total, one concept would
actually be the other, not merely be understood in terms of

' it, For example, time isn’t really money. If you spend your

time trying to do something and it doesn’t work, you can’t
get your time back. There are no time banks. I can give you

' a lot of time, but you can’t give me back the same time,

- On the other hand, metaphorical concepts can be ex-
tended beyond the range of ordinary literal ways of thinking
and talking into the range of what is called figurative, po-

. etic, colorful, or fanciful thought and language, Thus, if

ideas are objects, we can dress them up in fancy clothes,
Juggle them, line them up nice and neat, etc. So when we
say that a concept is structured by a metaphor, we mean
thatit is partially structured and that it can be extended in
Some ways but not others,




Orientational Metaphors

So far.we have examined what we will call structural
metaphors, cases where

structured in terms of another. But there is another kind of
metaphorical toncept, one that does not structure one con-
cept in terms of another but instead organjzes a whole sys-
tem of concepts with respect to one another. We will call
these orientationg] metaphors, since most of them have to
do with spatial:-orientation: up-down, in-out, front-back,
on-off, deep-shallow, central-peripheral. These spatial
orientations arise from the fact that we have bodies of the

the concept HAPPY js oriented UP leads to English expres-
sions like “I'm feeling up today.”

Such metaphorical orientations are not arbitrary. They
have a basis in our physical and cultural experience,
Though the polar oppositions up-down, in-out, etc.,

physical in nature, the orientational metaphors based on .

experience. These
accounts are meant to be suggestive and plausible, not de-
finitive, ,
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HAPPY-IS UP; SAD IS DOWN .
I'm feeling up. That boosted my spirits, My spirits rose.
; You're in Kigh spirits. Thinking about her always gives me a
w0 lift. 'm feeling down. I'm depressed. He’s really low these
days. 1 fell into a depression. My spirits sank.

Physical basis: Drooping posture typically goes along
with sadness and depression, erect posture with a positive
motional state,

‘CONSCIOUS IS UP; UNCONSCIOUS IS DOWN

o Get up. Wake up. I'm up already. He rises early in the
morning. He fell asleep. He dropped off to sleep. He’s under
hypnosis. He sank into a coma.

Physical basis: Humans and most other mammals sleep
ying down and stand up when they awaken,

HEALTH AND LIFE ARE UP; SICKNESS AND DEATH ARE DOWN
He's at the peak of health. Lazarus rose from the dead. He's
in top shape. As to his health, he’s way up there. He fell ill.
He’s sinking fast. He came down with the flu. His health is
declining. He dropped dead.

Physical basis: Serious illness forces us to lie down
physically. When you’re dead, you are physically down.

HAVING CONTROL Or FORCE IS UP; BEING SUBJECT TO CONTROL
" OF FORCE IS DOWN

I'have control over her. lam on top of the situation., He’sina
superior position. He’s at the height of his power. He’s in the
high command. He’s in the upper echelon. His power rose.
He ranks above me in strength. He is under my conirol. He
Jfell from power. His power is on the decline. He is my social
inferior. He is low man on the totem pole. :

Physical basis: Physical size typically correlates with
physical strength, and the victor in a fight is typically on
top.

MORE IS UP; LESS IS DOWN : :
The number of books printed each year keeps going up. His

-

&
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draft number is high. My income ros

down,

Physical basis: If you add more of a substance or of

physical objects to a container or pile, the level goes up.

FORESEEABLE FUTURE EVENTS ARE UP (and AHEAD)
All upcoming events are lis

up?

Physical basis: Normally our eyes look in the direction in
which we typically move (ahead, forward). As an object
approaches a person (or the person approaches the object)
the object appears larger. Since the ground is perceived as

being fixed, the top of the object appears to be moving
upward in the person’s field of vision.

r

HIGH STATUS IS UP; LOW STATUS Is DOWN
He has a lofty position. She’ll ise to the fop. He's at the peak
of his career. He’s climbing the ladder., He has little upward

mobility. He’s at the bottom of the social hierarchy. She fell
in status.

Social and physical basis: Status is correlated with (so-
cial) power and (physical) power is up,

GOOD IS UP; BAD IS DOWN

Things are looking up. We hit a Ppeak last year, but it’s been

downhill ever since. Things are at an all-time Jow. He does
high-quality work,

Physical basis for personal well-being: Happiness,

heaith, life, and control—the things that principally
characterize what is good for a person—are al] UP.

VIRTUE IS UP; DEPRAVITY IS DOWN

He is high-minded. She has high standards. She is upright,
She is an upstanding citizen. That was a low trick. Don't be

¢ last year. The amount
of artistic activity in this state has gone down in the past year,

The number of errors he made is incredibly low. His income
fell last year, He is underage. If you're too hot, turn the heat

ted in the paper. What's coming
up this week? I'm afraid of what’s up ahead of us. What’s
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‘underhanded. I wouldn’t stoop 1o that. That would be be-

amﬁbao.moﬂﬁ:nﬁoﬁn 93\5omamvnmiﬂw.ﬂrmﬂémwm
low-down thing to do. :

00D I8 UP for a person (physi-

together with a metaphor that we will discuss

IETY IS A PERSON (in the version where you are
identifying with your society). To be virtuous is to act in
with the standards set by the society/person to

Maintain its well-being. VIRTUE 1s UP because virtuous ac-
ens correlate with social well-being from the society/
€rson’s point of view. Since socially based metaphors are

the society/person’s point of view

RATIONAL IS UP; EMOTIONAL IS DOWN
The discussion fell to the emortional level, but 1 raised it back
up to the rational plane. We put our feelings aside and had a

high-tevel intellectual &wocmmmo.: of the matter. He couldn’t
rise above his emotions.

Physical and cultural basis: In our culture people view
hemselves ag being in control over animals, plants, and

.

it is their unique ability to

TROL IS UP thus provides g
Is UP and therefore for RATIONAL IS UP.

Conclusions

On Eo basis of these examples, we suggest the following
-conclusions about the experiential grounding, the coher-
ence, and the Systematicity of metaphorical concepts:

—Most of our fundamental conce
‘One or more spatialization metaphors.

Pts are organized in terms of

~There is an internal systematicity to each Spatialization
metaphor, For example, HAPPY 1s UP defines a coherent system
rather than a number of isolated and random cases. (An exam-
ple of an incoherent system would be one where, say, “I'm
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are omglﬁm%mum &Smwm]_ummma. on
taphors that have a physical and/or cultural basis, The high

. ., ] 0 “*high-ener, articles” is based On MORE IS UP, The high in

ulﬂrm_.d IS an overall external Systematicity among the various i wu.m_ evel mmw %nc:m " as in physiological psychology, is

m%mcmmwwson metaphors, which defines coherence among : sed .o: RATIONAL Hm_ UP. The low in “low-leve] phonology™
them, us, GOOD 1§ yp pf - ori i . : . :

well-being, and this SU Hmm.ﬁwm an H_u orientation to general Which refers to detajled phonetic aspects of the sound systems

like g >mwm, IS Up mmm_“wmmw 10 1s coherent with special cases , ﬂmﬂmcmmm& is based on MUNDANE REALITY s DOWN (as in

; > UP, ALIVE 15 UP, CONTROL IS UP. Own'to earth”). The intuitive appeal of a scientific theory has

to do with how well jts metaphors fit ope's €Xperience.

feeling up’’ meant “I'm feeling happy,” put “My spirits rose’’
meant “‘I became Sadder,’) .

Dur physical and cultural experience provides many possible
bases for Spatialization metaphors. Which ones are chosen, and
hich ones are major, may vary from culture to culture,

b1s-hard to distinguish the physical from the cultural basis of 5
actaphor, since the choice of one physical basig from among
many possible ones has to do with culturaj coherence.

se of our ignorance 1 this matter, we
metaphors Separately, only later adding

sions, like “I'm feeling exparnsiy e, that pick out a different n Em_.a possible experientia) bases. We

aspect of happiness than ““I'm feeling yp does. But the major

Mmetaphor in our cylture jg HAPPY IS UP; there jg g reason why e feel that no me taphor can ever be
We speak of the height of cestasy rather than the breadth of ven adequately repr. esented indepen-
€CStasy. HAPPY Is yp i Maximally coherent wit, GOOD Is UP, is. For example, morg Is up
HEALTHY 15 yp, efc, kind of €Xperiential basijs than HAPPY

Writing MORE s up and RATIONAL 1s UP, we might
more complex relationship shown in the diagram,
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MORE UP
Experiential
basis 1 | A
LESS DOWN
» RATIONAL uUp
Experiential
basis 2 ~
EMOTIQNAL DOWN

Such a representation would emphasize that the two parts
of each metaphor are linked only via an experiential basis
and that it is only by means of these experiential bases that
the metaphor can serve the purpose of understanding.

We will not use such representations, but only because
we know so little about experiential bases of metaphors.
We will contintte to use the word “‘is” in stating metaphors
like MORE Is UP, but the 15 should be viewed as a shorthand
for some set of experiences on which the metaphor is based
and in terms of which we understand it.

The role of the experiential basis is important in under-
standing the workings of metaphors that do not fit together
because they are based on different kinds of experience.
Take, for example, a metaphor like UNKNOWN Is UP;
KNOWN Is DOWN. Examples are ““That’s up in the air” and
‘“The matter is settled.”” This metaphor has an experiential
basis very much like that of UNDERSTANDING IS GRASPING,
as in “I couldn’t grasp his explanation.” With physical ob-
Jects, if you can grasp something and hold it in your hands,
you can look it over carefully and get a reasonably good
understanding of it. It’s easier to grasp something and look
at it carefully if it’s on the ground in a fixed location than if
it’s floating through the air (like a leaf or a piece of paper).
Thus UNKNOWN IS UP; KNOWN 1S DOWN 1is coherent with
UNDERSTANDING IS GRASPING.
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t UNKNOWN IS UP is not coherent with metaphors like

IS UP and FINISHED IS UP (as in “‘I’'m finishing up**).
would expect FINISHED to be paired with. kNOWN and
NISHED to be paired with UNKNOWN. But, so far as
cality metaphors are concerned, this is not the case.
reason is that UNKNOWN 1s UP has a very different
riential basis than FINISHED 1s UP.




Metaphor and Cultural Coherence

o

The most fundamental values in a culture will be coherent

with the metaphorical structure of the most fundamental

_concepts in the culture. As an example, let us consider

some cultural values in oyr society that are coherent with

our UP-DOWN spatialization metaphors and whose oppo-
—"8ites would not be. :

is coherent with MORE 1s UP and GoOD IS UP.
1S not coherent with them.

““More is better”
*“Less is better”

MORE 18 UP and Goob 15 UP.
Is not coherent with them.

““The future will be better”
and GooD is P,

““Bigger is better’ is coherent with
**Smaller is better”

is coherent with THE FUTURE 15 Up
“The future will be worse™ is not.

“There will be more in the future”’ is coherent with MORE IS UP

and THE FUTURE 15 UP,

M "“Your status should be higher in the future’ is coherent with

HIGH STATUS IS UP and THE FUTURE IS UP,

These are values deeply embedded in our culture. ““The
m_EE.o will be better” is a statement of the concept of prog-
ress. ““There will be more in the future’’ has as special cases
the accumulation of goods and wage inflation. ‘ Your status
should be higher in the future’ is a statement of careerism.
These are coherent with our pbresent spatialization.

/Bmﬁmv_._oaw their opposites would not _ua.w. 0 it seems that
}

B,

our <w_=o.m are not independent but must ‘form a coherent
“_m%m_“ma da:.r the metaphorical concepts we live by. We are
%oﬁ oHEEEermHP:o:_EB_ <m~c0moorm82i§m
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HOR AND CULTURAL COHERENCE

taphorical system actually exist, only that those that do
and are deeply entrenched are consistent with the
phorical system.
e values listed above hold in our culture generally—all
being equal. But because things are usually not
I; there are often conflicts among these values and
e conflicts among the metaphors associated with them.
€xplain ' such conflicts among values (and their
metaphors), we must find the different priorities given to
ese: values and metaphors by the subculture that uses
m. For instance, MORE IS UP seems always to have the
1est priority since it has the clearest physical Ummmm.wﬁwnﬂ
rity of MORE 1S UP over GOOD IS UP can be seen Ew
les like “Inflation is rising’’ and ““The crime rate is
g up.”’ Assuming that inflation and the crime rate EL
; these sentences mean what they do because MORE __m/
ilways has top priority. _ —
‘ general, which values are given priority is partly a
itter of the subculture one lives in and partly a matter of
rsonal values. The various subcultures of a mainstream
jiture share basic values but give them different priorities.
T example; BIGGER IS BETTER may be in conflict with
ERE WILL BE MORE IN THE FUTURE when it comes to the
testion of whether to buy a big car now, with large time
ments that will eat up future salary, or whether to buy a
aller, cheaper car. There are American subcultures
here you buy the big car and don’t worry about the future,
1d ‘there are others where the future comes first and you
y the small car. There was a time (before inflation and the
lergy crisis) when owning a small car had a high status
thin the subculture where VIRTUE 1s UP and SAVING RE-
'URCES IS VIRTUOUS took priority over BIGGER IS BETTER.
owadays the number of small-car owners has gone up’7
tastically because there is a large subculture where sav-
NG MONEY 18 BETTER has priority over BIGGER IS BETTER. |
In addition to subcultures, there are groups whose defin-
g characteristic is that they share certain important values
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that conflict with those of the mainstream culture. But in
less obvious ways they preserve other mainstream values.
Take monastic orders like the Trappists. There LESs 1s BET-
TER and SMALLER IS BETTER are true with respect to mate-
rial possessions, which are viewed as hindering what is im-
portant, namely, serving God. The Trappists share the
mainstream value VIRTUE is UP, though they give it the
highest priority and a very different definition. MORE is
still BETTER, though it applies to virtue; and status is- still
UP, though it is not of this world but of a higher one, the
Kingdom of God. Moreover, THE FUTURE WIIL BE BETTER
is true in terms of spiritual growth (UP) and, ultimately,
salvation (really UP). This is typical of groups that are out
of the mainstream culture. Virtue, goodness, and status
may be radically redefined, but they are still yp. It is still
better to have more of what is important, THE FUTURE WILL
BE BETTER with respect to what is important, and so on.
Relative to what is important for a monastic group, the
value system is both internally coherent and, with respect
to what is important for the group, coherent with the major
orientational metaphors of the mainstream culture,

Individuals, like groups, vary in their priorities and in the
ways they define what is good or virtuous to them. In this
sense, they are subgroups of one. Relative to what is im-
portant for them, their individual valuye systems are coher-
ent with the major orientationaj metaphors of the main-
stream culture, ,

Not all cultures give the priorities we do to up-down
orientation. There are cultures where balance or centrality
plays a much more important role than it does in our cul-
ture. Or consider the nonspatial orientation active-passive.
For us ACTIVE is UP and PASSIVE IS DOWN in most matters.
But there are cultures where passivity is valued more than
activity. In general the major orientations up-down, in-out,
central-peripheral, active-passive, etc., seem to cut across
all _oEEmom, but which concepts are oriented which way and
which orientations are most important vary from culture to
culture.

s

Ontological Metaphors

Entity and Substance Metaphors

atial orientations like up-down, front-back, on-off,
.E...ﬁmlm&odﬁ and near-far provide an extraordinarily
basis for understanding concepts in orientational
s, But one can do only so much with orientation. Our
iperience of physical objects and substances provides a
her basis for understanding—one that goes beyond mere
ntation. Understanding our experiences in terms of ob-
18 and substances allows us to pick out parts of our ex-
rience and treat them as discrete entities or substances of
miform kind. Once we can identify our experiences as
ties or substances, we can refer to them, categorize
» group them, and quantify them—and, by this means,
on about them.
When things are not clearly diserete or bounded, we stiil
tegorize them as such, e.g., mountains, street corners,
edges, etc. Such ways of viewing physical phenomena are
ceded to satisfy certain purposes that we have: locating
ountains, meeting at street corners, trimming hedges.
iman purposes typically require us to impose artificial
undaries that make physical phenomena discrete just as
€ are:ientities bounded by a m:wmm,m@._ ,
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ons give rise to orientational metaphors, so our experi-
€nces with physical objects (especially our own bedies) |

"

ological metaphors, that is, ways of viewing events, ac-
ivities, emotions, ideas, etc., as entities and substances.
- Ontological metaphors serve various purposes, and the
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Just as the basic experiences of hiiman spatial orienta- fn
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